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Today's Choices Force Compromise
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Our Vision: A New Choice in Search
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Microsoft SharePoint 2010

The Business Collaboration Platformfor the Enterprise and the Web

Composites

Communities  Connect and Empower People

& Cut Costs with a Unified Infrastructure

Microsoft® .
SharePoint

Insights Content Raptdly Respond to Business Needs

Search



You Wanted, We Listened!

Scale — content and query scale becomes a non-issue
User experience —guide users with rich, visual navigation

Social and people search — search unlocks the value of the people and
expertise

Relevance —improving our matching and ranking capabilities and language
support

Platform —tools to customize, extend, or build new applications.

Management & reliability —reliable crawling, scriptable admin, improved
monitoring.

Rich Content Processing—extract metadata from my enterprise content



Products for Every Customer Need
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Quick, easy, powerful search Complete intranet High-end search delivered through

(for free!) search SharePoint




Topics

End-user Enhancements
Search is Social
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End-User UI

Out-of-box refinement

® Refine over key results properties

® Metadata, taxonomy and social tags based results refinement
® Easy to extend over custom properties

One-stop Search Center

Scopes, web parts, best bets, top answers , advanced search

Query federation brings together results from all over - native
support for OpenSearch
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Core search experience

Improved did you mean suggestions

New pre-query and post related query suggestions
“View in browser” link (for most office docs)
Improved query syntax
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End-User UI

Improved relevance ranking

New ingredients: URL fuzzy matching, social tags, results click
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through, implicit phrase matching, extracted metadata, etc.
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Improved low-noise snippets in summaries

Enhanced multi-lingual support

¢ Automatic detection of language of many document types and
part of documents

Compound word handling - e.g., Innovationszyklen” and
“innovation”, “zyklen”

Improved ranking of documents in multilingual collections
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New form factors

Mobile search from Smartphone browsers
Desktop search integration in Windows 7
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New Query Syntax

Support for Boolean operators for FreeText queries and
property queries

® (“SharePoint Search” OR “Bing Search”) AND (title:"keyword
syntax” OR title:"query syntax”)

Prefix matching support for keywords and properties
¢ Micro* author:bill*
- Improved operator support for property restrictions
=, >, <, <= >=
Can create range refinements
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Great Search Experience OOB

45 Shared Documents - Windows Internet E-pio(u ‘

Win7 Connector
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Search Office: Search Results

Related searches
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Search 1s Social

People finding experience
® Front door to the office social network

® Better expertise & interest search

® Email mining to bootstrap profiles with interests and
colleagues

‘Address book style” search

¢ Phonetic name matching

® Nickname matching

Relevance models tuned specifically for people
search

Metadata refinement, better hit highlighting,
recently authored content

(L

(=

(=




Search 1s Social

Social behavior drives search quality

® Search click through behavior drives relevance
ranking

Query suggestions mined from search logs
Social tagging influences relevance ranking

Self search - to drive people to participate
content

Social definitions extracted from indexed
content
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Search Is Social

Refine by focus,
expertise, and other

, matching
attributes

Sort By Resuits 1-10 of about 4,200.

Name
& Tao Wang (SEARCH) About me

Expertise 1 I'm a Develo,
Skills

Responsibilities

Any Re

people search

chams auth
Ying Tao (SEARCH) Memberships

d SOET 11 B P . Search Performance
relevance 5) 7076446 X76446

qQquery suggestion

Performa
show more v Croso Performance Le

Communication ...

Interests

ba{':?ntten
bobsledding

hickory nut roastin... : . Recently authored
show more + elder Content

Ask me about

htmi Kerem Yuceturk About Me
SDET

Vancouver . +1 (604) 2476261 X6261
RICHMON Summ
kere g Ta

Phonetic and nickname

Sort By

Expertise
identification

, REDMOND, WA,
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Scale-out Architecture

2010 core engine tenets

® Sub-second query latencies at large scale
® Fresher indexes

Better resiliency/higher availability
Basic philosophy
Componentize the system
Remove system bottlenecks through scale-out
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MQOSS 2007 Search Scale-out

=

Il nde
§C é






